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WHAT DO/

Possessing exceptional conceptual abilities and a

_. strong aptitude for creative thinking, | am skilled in
effectively communicating compelling narratives that
inspire action, influence opinions, and evoke emotion,
resulting in meaningful change.

WHO[AM / WHAT I'VE DONE /

As a graduate of Howard University, my name is Cedric Morris
and | specialize in creating elegant and original designs that elicit

strong emotions from viewers. My approach to design is rooted in (9) As a Communications professional, | skillfully blend

storytelling, using color and texture to convey the purpose behind traditional media with modern technologies to craft

my art. visually striking designs that effectively communicate
brand messaging and stories. Adept at identifying

| understand the importance of understanding my clients’ needs, and incorporating emerging social trends and

so for each project, | conduct thorough research to understand attitudes. A collaborative and proactive team

their products, physical location, and target audience. This allows player, | actively contribute in planning sessions.

me to create corporate identities that are visually striking and Committed to ongoing professional development,

demand attention. currently pursuing a master’s degree.

My design style is characterized by a use of bold colors and simple
shapes, which | believe helps to convey a sense of stability for the
companies | represent

GREATE . THRIVE . REPEAT



BCTD

301-385-0021

Cedric V.
Morris, B.A.

Communications Manager

Communications and Art Director with a talent for distilling complex material into promotional and visual media for special events,
seasonal campaigns, and other signage and illustrative materials. Experienced in collaborating with senior leadership and a
diverse client list, including government healthcare clients and federal credit unions. Skilled in managing budgets, equipment
requirements, and supply costs, as well as tailored social media and digital marketing strategies. Dedicated leader with
exceptional communication and creative problem-solving skills.

www.bctd.info
EXPERIENCE

Communications Specialist, 2019 — Current.

Ensured a high-level understanding

of target audiences through research,
insights, and segmentation information
to develop campaigns that addressed all
users.

Effectively managed timelines throughout
the campaign process, collaborating with
multiple government agencies to deliver
successful campaigns.

Monitored campaign performance and
optimized activity to maximize results.

Shared campaign evaluation reports
and key learnings with team and
management to inform future marketing
and communications activity.

Ensured all campaign and marketing
creative outputs were developed in line
with guidelines and approved through
appropriate channels.

Provided creative and media support
across the organization.

Conceptualized, planned, designed, and
produced a wide range of specialized
graphic and/or illustrative material,
including multimedia concepts.

Coordinated vendors for printing and
publication services. Provided technical
advice and guidance. Negotiated and
placed all procurements for the office of
communications.

Produced videos and animated portions
of live videos using computers and video
production equipment.

Generated ideas to portray concepts and
advertise products/services.

Maintained brand consistency and
increased user-friendliness in digital
products.

Worked with the OITS to optimize web
applications and mobile apps. Analyzed
research and feedback to gain user
insight and incorporate feedback into new
designs.

Performed web maintenance in Drupal
system. Managed web content for dpw.
dc.gov, snow.dc.gov, and DPW intranet
site.

Developed and maintained social media
presence on Twitter, Facebook, and
Instagram.

Created and managed social media
and monthly newsletter calendars, that
delivered to over 50k DC residents

Developed visual information materials
including printed publications, multimedia,
video, photography, exhibits, logos, signs,
and certificates.

Collaborated with customers and subject
matter experts to determine project themes
and goals, and developed concepits,
layouts, and designs.

Created customer-friendly brochures and
advertisements for events and campaigns.

Photographed and developed videos for
events, press conferences, and trainings.

Developed a seamless social media
strategy for recycling education.

Developed, implemented, monitored, and
evaluated snow campaign progress in line
with the District Snow Team’s marketing
strategy. Analyzed previous snow
campaign performance and set campaign
KPlIs.

Influenced and provided input into
marketing plans throughout the campaign
planning process.

Increased social media impressions for
DPWDC accounts, including gaining an
additional 2K organic followers on Twitter
and 2.5M impressions for the year (FY22).

Creative Director/CEO, 2011 — Present.

Expert in establishing corporate identities, including developing a web presence with SEO and designing

promotional materials for a diverse range of clients.

United Planning Organization,

Print and Digital Communications Manager, 2017 — 2019.

Implemented a new corporate identity, including revamped promotional materials and a fully responsive web
design. Led social media strategy and editorial calendar development. Executed targeted e-mail and social media
campaigns, resulting in a 21% increase in engagement and donations for two key initiatives.

OTHER PROJECTS

AFYA Inc,

Graphic Designer, 2016 — 2018.

Designed and implemented a new web
presence, utilizing a responsive design approach
and incorporating interactive and SEO features.
Successfully arranged proposals and graphics
for multiple Federal Government RFPs.

Seamon Corporation,

Senior Graphic Designer, 2015 — 2017.
Developed and executed web and print graphics
for a variety of healthcare organizations, including
CRISP, ONC, and NIH. Possessing expertise

in 508 compliance, created web applications,
infographics, interactive tools, and whiteboard
animations to effectively communicate new
healthcare regulations.

Westar Distribution,

Graphic Designer, 2013 — 2016.

Developed and designed web and print graphics
for an international shipper of specialized auto
parts, including 2013-2016 catalog covers and
convention materials.

SW Design School,

Design Teacher, 2016 — 2016.

Provided training to a group of 15 individuals
in basic graphic design principles and photo
editing software.

Visions Ink,

Graphic Designer, 2013 — 2015.

Managed a team of freelance artists, coordinating
and overseeing their work while also managing
personal workload. Secured notable clients such
as Johns Hopkins FCU, DC Teachers, Howard
University, and other Federal banking services.

Darnell’s Mocha Lounge,

Marketing Manager, 2010 — 2015.

Developed and maintained the brand identity,
promoting events through the design and
production of flyers, business cards, posters,
and other printed materials. Utilized social
media platforms such as Facebook, Twitter,
and Wordpress to execute strategic marketing
campaigns.

Starvin’ Artist Design Studio,

Production Artist 2012 — 2013.

Experienced freelance contractor specializing in the
development of web and print graphics for a diverse
range of businesses, including both large and small

clients.

cm@bctd.info

EDUCATION

BACHELOR OF FINE ARTS
Graphic Communications

Magna Cum Laude

Howard University Washington, D.C.

ASSOCIATE OF ARTS

Visual Communication Graphic Design
Prince George’s Community College
Largo, MD

Areas of Expertise

Email Marketing

Graphic Design

Lead Generation

Social Media Marketing

Web Development

Responsive Web Design Procurement
Logo Design

Branding

TECHNICAL SNAPSHOT

Search Engine Optimization (SEO)
Social Media Platforms
Adobe InDesign
Adobe lllustrator
Adobe Photoshop
WordPress

Microsoft Office Suite
Google Analytics

CMS Management
HTML

JavaScript Coding



PRINTED MEDIA .

While actively seeking
freelance clients,

| have developed
strong relationships
with party promoters
and marketing staff
of small venues.
Highly experienced

N creating visually
Impactiul promotional
materials, including
4x6 and 5x7 fiyers,
Continuously strive
to provide effective
solutions to enhance
event promotion.,
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GSA FEDERAL CREDIT UNION

tarn Double the Re

Use your JHFCU Visa® Rewards credic
card on all the things you buy—like an
‘evening out, that perfect gift or a special
trip you've been planning.

When it Comes to Rewards —
‘More is Better.

Valid on all purchases made between
April 1 and May 31,2014,

Please mark your calendar...
Expect limited services

November 7-10

while we perform a system upgrade

See the reverse for a iew of what this upgrade will mean fo you

LREAvouser |19

Give yourself the gift of savings this holiday.
oulcouldhwin

Switch now and enjoy 3.9% APR* on all
transactions for the first six months and rates as
low as 7.9% APR** thereafter!

Apply now to receive your
card in time for holiday
shopping!

i

orE + 800-268-6928

u can apply for
e same time!

APPLY BY 11/14 AND
You coud win § 300. It

J¢

HAS a5 low a4

THURSDAY. SEFTEMBER 20, 2012

5:30 P - 7:00 FM

Simple joys, litle pleasures,
Laughter and smiles in big measures.
Friends, family, togetherness, love...

The choicest blessing from above.
Peace, prosperity and happiness foo...
All these and more are our wishes for you!

I ::}i [ ":'Il_ i)

f
FirRsT EAGLE

FEDERAL CREDIT UNION

1Fyou wont fo ride the waves, caich up af o
family reunion, or just get out of the city this
summer, Morket USA has go exactly what yc
need fo make sure you have FUN.

« Fontastc rafes—as low as 7.99% APR

« Up 10 §3,000 e LA

 No hassle 12-month repayment ferm -

Apply online ot
. marketusafcu.com,
at any branch, or cal

301-586-3400 or 800-914-4268.

= MarietUs

Financial Solutions For

PLEASE WEAR ORAMNGE \M SLSPOAT OF THE Calnr



LOGOS

AS a communications
professional, | have

a portfolio of diverse
logos for local
businesses and
events, showcasing
my signature simplistic
and baold style whie
effectively capturing
the essence of each
organization.

ServiceiD
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AUTO SALCcS

COLLECTION

The

Furniture
Doctor

SURRALISVILLE

Pl

STUDIOS

GOLDEN
GLOVE

YOUTHLEAGUE




WESTAR AUTO PARTS

2016

EDITION

1600 WEETAR 4
T www wESTRRPRATS.COM I
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Join us for the launch

of our new website!
WWWWESTARPARTS.COM

- . 0 A8
. CTRANSMISSION MOUNTS J.l-
|

-
st |
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WWW WESTARPARTS COM

Developed and designed including 2013-2016
web and print graphics catalog covers and
for an intemational shipper  convention materials.
of specialized auto parts,



DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

SN Velcome Note s Facts

CENNN  Expect Weother Delays

Do’s & Don'ts

M Freqvently Asked Questions "h L
Ward 1 Map & Leaf Collection Schedule
Ward 2 Map & Leaf Collection Schedule h
Ward 3 Map 4 Leaf Collection Schedule
Ward 4 Map & Leaf Colle
R VWord 5 Map  Leaf Colle
GG VWord 6 Mop & Leof Colle
RGN VWord 7 Map  Leaf Collection Schedule
(==}

Ward 8 Map & Leaf Collection Schedule
Table of Contents

‘{— V\l”’t’( 2

#YOURAKEWETAKED C ‘? 7

Area Boundaries: S o, Collection Dates: Collection Dates:

December 9to
December 14

As a Communications the development and fall leaf brochure, which
Specidlist for the execution of both digital was distributed to over
DC Govermment, | and print campaigns, 100,000 DC residents.
played a key role in including the successiul
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#WmterReadyDC
Use the QR code below to Check out our
#WinterReadyDC brochure to find out how you can be
prepared for this winter.

% ﬁ: Eﬂ.ﬁu.muur AT

alarbde.de.gov
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Residential
Street
Sweeping is
happening
now!
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DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

A\
#TRASHFREEDC

For 29 years i've worked to
When I see litter, | feel like keep our city clean to make
our city is being disrespected. sure it’s o place people

want to come and see.

[

Virginia Al Lornel| Pringla I] Andy Shallal
Owner, Ben's Chill Bowl DPW Sanitation Supervisar e Founder/CED, Bushoys and Poets

DON'T
LITTER.

'
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FTRASHFREEDE L RROY
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CONSTITUENT

»4, SERVICES REPORT
May 13th - May 24th

OPICS/TRENDS
O WATCH

#TRASHFREEDC Srmpet e s el ety o e s e
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WE WL CONTIUE TOPAETHER TOGETHER WITH
BELDENTS AHD BUSIMESLES TO KEEP THE DSTRHC T CLEAM.




DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

Public Works
Introduction

od inta 3 majar divisioni

Department of
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Functions:
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¢ District

! Snow Team
After Action
Review 2018-19

The After-Action Report/Conference is
designed bo do review the past season
performance, highlight success and
chollanges, ond develop meaningful
recammendations for the WPCOMingG Season

Agenda
Season Cherview
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DC GOVERNMENT - DEPARTMENT OF PUBLIC WORKS

(4 @ Oct 01, 2021 - Sep 29, 2022 @ Oct 01, 2020 - Oct 01, 2021 ~
Devdloped, implemented,

monitored, and evaluated

Marketing campaigns in ) Post key interactions (G - ) Post key interactions > Type ) Post key interactions > Type
ine with the District's overall @ Likes ® Retweers @ Replies + Quate twees
strategy. Analyzed previous ikee A 107% m

campaign performance

and set key performance
indicators. Contributed Retweets ~» 84.1% m
to the planning process 13 K
oy providing input and
iNfluence on marketing engagements Replies 2 145% m
plans. Achieved notable
results such as an increase ‘ l
of 2,000 organic folowers @ 7 115%from6.2K Quote tweets 2 1.1K% e ha B .. .. .l Il B N L
on Twitter and 2.5 milion Current: 13,202 g ' Mo 21 202z Mar 2 nl'22 Sep 22
impressions for the fiscal i b
year, P ———T] [prerE——
19K ~
— = = o o e CE i
® » 151% from T.6K masiei
23K 2.5K S e
followers followers
» 12,15 from 20K SR &) Post engagement rate oG ) Fost engagements ) Post impressions
£ Maatiani ) Pou Fatwesli £ Poat e i pait replie
4.05% 66K 2.4M
1 B K 2.2 K 8 -9 K 1 & 6 K engagement rate engagements impressiuns
mentions retweets likes replies
& » 153% from7.3K & 84, 1% from 1.2K A 107% from 43K # 145% from 637 B R R R S =




POPULATION HERLTH LINKS

HEALTHY PATIENTS - HEALTHY FEACTICE

POPULATION HEALTH LINKS

IMPROYING PATIENT GUTCOMES WHILE INCREASING ANNUAL BREVENUES

_ L CHRONIC CARE MAMAGEMENT (CFT 7P490)
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HEALTHY PRACTICE - HEALTHY PATIENTS
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health prone
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and

As a communications optimization company,  the development of a Including doctors
professional, | have Seamon Corporation, brand strategy for a offices.

had the opportunity as a contracting client.  new initiative aimed at

to work with leading One of the projects | oringing their senvices

Nealthcare data was involved in was to a wider audience,



DC HEALTH LINK

HELPING THE DISTRICT REACH UNIVERSAL
HEALTH CARE. LET'S GET TO ZERD.

UH
OFEN ENE 2
DAY LEFT

UMTIL
DPFEN ENROLLMENT

™
UN
OPEM ENF 4
UM
OPEH EHR
DAYS LEFT

TURNING 26?7 .

[BRHEA™ e

@
o
a—

VISIT BEHEALTHLIME.COM

DMLY 5% OF DT RESIDENTS ARE
LHINSURED, LET'S GET TO ZERDS

1 Create an Account

Goto DCHealth  Link.com b il ittt hoose DC Health Llnk,Wnshlngtqn's-r

and create a user namea ¢ iz avin g MELNANCE online health Marketplace.
and passwond ; E

_ = Qualifies for some financial
HELLC a A
My name is i =

_ = Qualifies for DC's Medicaid program
= Dpesn’t qualify for financial assistance

As a communications DC Health Link, a (ACA) to provide access  in the creation of social
professional, | healthcare exchange to quality and affordable media campaigns.
played a key role in orogram established healthcare for all DC

the development N complance with the  residents. My expertise

of the branding for Affordable Care Act was specifically utlized



CREDIT UNION MIRACLE DAY RUN
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*-M-mnn‘fﬂ'.fm..«'.f:.‘},';, ure During Race Weekend!

Jor ke O
Giving Hope. Healing Children. %mwmsmm,.m..,mm Lo

Report your Fundraising totals to Sarah Turner.
Deadline: April 30

As a communications
professional, | was responsible
for developing and executing
the branding for the 2013

Fourh . o
Wave Spansorship: Water Cups R
ezt

national series of The Credit
Union Cherry Blossom Ten Mile
Run® in Washington, D.C. This
project brought together credit

h-hh.._....;_..._...... iy e

A I RACTS M AR
B VT WL SRR
ATHIIN S S WL

irreite o o b 0 npeasee ord ek o dittereree fodey!

'BECOME A
SPONSOR TODAY!

= I:I!\-{lm{j,c Day

'f:ummom
e impartant e

e Credit Union 4/ 1oty

Wiomgres, O S000R70LF

your business...

Credit Onl
for Jedsf 2

e

unions and partners nationwide
to support the Chidren's
Miracle Network dliance of
oremier hospitals for children,

17,700 Runnen Worddwide
181 Mambarn of Congras
56,000,000 Donated

Can we COUNT YOU, t00?

My contributions included the
creation of a printed media kit for
sponsors, posters, and direct
mallers to potential donaors.

! Con we (OUNT on YOLR?
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CUMD INTERACTIVE KIOSK

If Credit Unions are important to your business, consider...

The growth of credit unions continues to capture attention from consumers—
and Members of Congress—for their good works and fair practices,
directly and positively impacting your business’ success. VA LI 7

The CUMD Family of Races includes the flagship Credit Union
Cherry Blossom Ten Mile Run® in Washington, DC, the Credit Union
SacTown Ten-Mile Run in Sacramento, California and Freedom
Runs for our froops overseas. These races comprise one of the
largest credit union fundraising events, enabling us to donate
over $6.5 million through Credit Unions for Kids® to Children's
Miracle Network Hospitals since 2001.

We are asking for your support. The Credit Union
Cherry Blossom Ten Mile Run is a unique opportunity
to showcase your company demonstrating

support for the credit unions you serve. Gain
national exposure while giving hope and healing
kids in communities nationwide. You do care. Show
it!

With your sponsorship of
the Credit Union Cherry
Blossom Ten Mile Run, you
get access to credit union |
decision makers.

Platinum Sponsor - $75,000

« Eight free race entries for the Credit Union Cherry Blossom Ten Mile Run
« Three passes for access fo the announcer's tower at the race and name announced fo 20,000 runners

Access to Decision Makers

Cherry Blossom Race Weekend Washington, DC

+ Complimentary booth at Cherry Blossom Race Expo - National Building Museum. Access o over 20,000
runners, volunteers and running enthusiasts

« Invitation and recognition at Capitol Hill Press Conference - Capitol Visitors Center. Attendees include
credit union CEOs, congressional representatives, congressional staff members, and credit union frade
association representatives.

* Six complimentary tickets fo Friday evening Gala/event Fundraiser - attendees include Credit Union CEOs,
industry leaders and all sponsoring business partners.

*+ Opportunity to address attendees at gala event

« Invitation fo Elite Runner's dinner - invitees include elite national and international runners, CU CEOs, industry

leaders

 Invitation and recognition at Credit Union CEO VIP reception - Guests include Credit Union CEOs, industry
leaders and al sponsoring business pariners

 Invitation fo Sponsor’s Tent af fhe race course- invitees include CU CEOs, indusry leaders, CMNH Champion
Famiy, Children’s National Medical Center officials, and possibly high-ranking government offcial,

Advertising and Public Relations

« Half page ad in CUMD Yearbook 1,200 credit union

+ Article in CUMD eNews - Distributed 1o over 200 credit union professionals

« Prominent sign af Cherry Blossom gala event with advertising message of your choice

« Mile Marker with logo on CUCB race course

« Prominent display of logo on all ads in CU Times and any other frade press ads placed (ist)

« Three ads yearly in CU Times. One fo include bonus distribution during CUNA's GAC conference

« Callahan's CreditUnions.com website

« Credit Union Association/League publications

« Prominent logo recognition on all posters and at exhibit booths at credit nion trade events, including CUNA
fairs Conf with of more than 5,000 credit union industry professionals

« Logo with a company description and link on CUMD Website

Wyl i@'}ﬂ,_

Compare sponsorship levels here

Platinum
Sponsor
$75,000

Copper
sponsor
$10.000

Race Enfies for Each Race Bhiee

2Fee

Passes for Announcers' Tower of Cherry Blossom TPasses

Tickets
raisert

Gpportunity 1o Place Adverfising Sign af Gala

Gpportunity 1o Address Aflendees af Gala Evenin DC

Hall Fage ad in CUMD Yearbook

‘Mile Marker on Race Course

Gne Ad or Story Flacement in CUD Emall Blast

Tnvilation fo Cherry Blossom Elfle Runners Dinner

Tnvitation fo CU CEO VIP Receplion- Capitol Hill

Race Course

Togo on CUMD Ads in CU Trade Publications

Togo on Posters & EXHibi Boofhs af CU Trade Events

Togo & Company

We CAN do it!
Next races: April 12, 2015.

PLEDGE NOW

Be a part of this initiative that has won the coveted
National Credit Union Foundation's Herb Wegner
award for Oufstanding Program of 2013.

Pledge Online at www.miracleday.org.

The growth of credit unions continues to capture
attention from consumers—and Members of
Congress—for their good works and fair practices,
directly and positively impacting your business'
success.

Please pledge by February 1, 2015. We will invoice
you for your tax-deductible donation and you can
pay now orin 2015.

Credit Unions for Kids is the 3rd largest Corporate
Donor to CMN Hospitals

WINNER
OF THE 2013
HERS WEIMNER
AWARD FOR
CUTSTAMDING
PROGHAM




ORIP GRANT KIOSK PROGRAM

® &™) Tom Robertson
[ 8 Successful ORIP Grantee

PLAYING FOR SUCCESS IN NEUROSCIENCE

NURBITS GAME o™

4

vBEm =9
e |

n D I D m) National Institutes of Health

Wihil i

OFFICE OF RESEARCH

INFRASTRUCTURE PROGRAMS WELCOMETO SMALL
BUSINESS PROGRAMS

-

IMPACT ON EDUCATION

A~
BACK TO INTRODUCTION

ANGELIKA’S STORY

ARE ORIP SBIR/STTR
GRANT PROGRAMS

Application Process Basics > | -

N

Getting to know Angelika Fath-Goodin

| Tom Robertson Paul Tyalor Angelika Fath-Goodin

Contact Information GRANTEES TELL THEIR STORIES

PHOTOS

A~
ANGELIKA'S STORY

PHOTOS

MORE INFO
~

| was contracted by National Institutes of Health  amed to promote the orevent disease. The kiosk
the Office of Research (NIH) - to design and organization's mission of featured interactive videos
Infrastructure Programs implement a kiosk program  funding scientific human and a form to collect

(ORIP) - a branch of the for an event. The program  and physical resources to  information from attendees.
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WEB PROJECTS
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As a web developer, | responsive welbsites for range of projects, all of e-commerce functionality,
nave extensive experience  small businesses. My which feature interactive social media integration,
creating dynamic, portfolio includes a diverse  design elements, such as  and more,



UNITED PLANNING ORGANIZATION

BIAMLIPD

Implemented a new and a fully responsive development, Executed  ina 21% increase
corporate identity, web design. Led targeted e-mall In engagement and
iNncluding revamped social media strategy and social media donations for two key

promotional materials and editorial calendar campaigns, resulting Initiatives.
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Fighting
To End
Poverty

For 55 years strong, the United Planning Organization (UPO) has stood at the forefront o the
war on poverty — uniting people with opportunities to stand tal ream big, and reach new
helghts. Over the decades, we have helped transform thousands of ves and made areal
Iasting impact in the community. This s a snapshot of our impact.
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AFYAINC

At
& Technicol Serices

Designed and
implemented a new
Web presence,

utlizing a responsive
design approach and
incorporating interactive

AFYAN

AFYA Team
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and SEQO features,
Successiully arranged
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for multiple Federal
Government RFPs.
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THE CALL BACK

SHOP

i

' | .
Nm A serial dater and su or of t

the quUAarier

1 life r.‘.rlsls uses her trAnsp: uw
o‘thers overcome the’lr d‘a"jr sues

As a communications aumni member of Morgan  on the East Coast. The piography ook,
professional, | had the State University College, project involved creating
opportunity to work on a a premier historically black  a lbrand strategy for an

oranding project for an college/university (HBCU) upcoming self-help and

THE
CALL

ALK

JONTICE Tana

Will you get T Catiback? | - :
i e The welbsite also features an inter

active quiz, that captures e-mall's
e and will report your results to you
R after collection.

SOIREE

WITH

Jontice Tange

HEVEMBER %, 2078 FROM 59




UNDERGROUND NAIL QUEENZ
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As a graphic designer, | for The Underground Nall online and at events. My turing unigue navigation ele-
was responsiole for creating  Queenz, an innovative duo  work included designing an - ments and an e-commerce
the complete visual identity  that sells custom nall polish - eye-catching website, fea-  shop section.



AFYAINC
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As a communications profes-  a small spa located in Prince  a new visual identity for the l0go package. | was able to
siondl, I had the opportunity to  George's County, Maryland, business, including a website, help the spa to stand out in
work with Beauty Elements, My role included creating e-commerce platform and the booming beauty industry,



CAREPOSITIVE

CARE POSITIVE A0 aralo I

e health Care Ageaiy

o
ool Lo
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«insart name-
Caregiver

As a web developer, | have  websites to help business-  notable projects was the which helped the company
experience in creating visu- s increase their online rebranding and welbsite to modemize its image and
ally striking, and effective presence. One of my design for CarePositive, attract more customers,



DARNELL'S BAR - MARKETING MANAGING

| have experience in developing
and maintaining brand identity
for clients through the design
and production of various print
materials, such as flyers, posters

and business cards. Additionally,

| have experience in executing
strategic marketing campaigns
using social media platforms,
such as Facebook, Twitter,

and Wordpress. One of my

key clients was Damell Perking
of Damell's Mocha Lounge,
where | not only helped promote
events through social media but

also increased the business'
online presence by creating
and maintaining a CMS-based
website to highlight the dally
functions of the establishment.

omells

BAR & LOUNGE x

Yomell



CHESAPEAKE REGIONAL INFORMATION SYSTEM

RISP Encounter Notification System (EMNS)
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How doss ENS work?

As a web developer, | have experience notable projects was the redesign serving Maryland and the District responsive design, a blog, interactive
N designing and implementing a new  of the website for CRISP, a regional of Columbia. My work included the outtons, and contact forms to improve
web presence for clients. One of my  health information exchange (HIE) integration of new features such asa  the user experience.



PARTZ00

Donec luctus, mi non dignis-

sim rhoncus, odio sapien

rutrum ante, ac cursus justo

metus at sapien. Vivamus ul-

trices risus a sapien tempor

at molestie lacus hendrerit.

.
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As a web developer,

companies. One of my  database that aimed to  modem design, and |

| have experience notable projects was orovide customers with worked to deliver that
N creating visually the development of a a central location to look  while the project was
striking and effective website for Partzoo, up local parts. The client  unfortunately not able to

websites for start-up an online auto parts requested a sleek and  launch,



MOREHOUSE ALUMNI GALA

e MOREHOUSE Eﬂ- Eﬂ

o Frogeo Cemomenes

Gala Details

149 YEARS OF
oF

SO SO R

Hotel
Accommodations

| had the opportunity 1o work with contracted by an alumni member Museum of African American History  information to attendees.
Morehouse Caollege, a premier to create a new web presence and Culture. The project involved
historically black college/university for an anniversary gala celebrating designing and developing a website

(HBCU) on the East Coast. | was the opening of the new National to promote the event and provide



VARIOUS FTA PROJECTS

MECT L |

FTA AMNUAL GRANTS MANAGEMERIT
& OVERSIGHT MEETING
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As a graphic designer, | government agency clients.  meetings and conferences,  some of the most creative
nave experience creating | have been responsible such as the above four orojects | have been able
graphics for various for designing materials for  examples, which were to work on,

GRANT WORKSHOP (CIG)

CAPITAL HILTON, WASHINGTOM, D




FEDERAL GOV'T PROPOSALS

Health | Safety | Human Services

Woman-Owned | HUBZone-Designated | Minority Business Enterprise

NS

ANIMAL MODEDS

RESEARCGH,
INFRASTRUCTURE

cyE/

~— EDUCATION
FACILITIE

MAKING SCIENCE SOCIAL

Office of Research Infrastructure Programs | National Institutes of Health (NIH)

Due Date: August 26, 2015 TORP #1028

SUBMITTED TO: Patricia Newman, Program Analyst, 0D
Office of Research Infrastructure Programs (ORIP)
National Institutes of Health,
6701 Democracy Boulevard, Room 957
Bethesda, MD 20892.
Phone: 301-435-0864
pnewman@mail.nih.gov

SUBMITTED BY: Seamon Corporation
100 M Street N.W., Suite 600
Washington, DC 20003
Phone: 301.577.0244
Malitta Nicholson Seamon, CEO
E: mseamon@seamoncorporation.com

data if it is obtain

from anof

Seamon

ASs a communications
professional with experience

working as a federal
government contractor, |

have a proven track record
of successfully creating and

KEY STAFF

MARC CAPOSINO | PROJECT MANAGER/CREATIVE DIRECTOR

BRIAN LOEBIG | SOCIAL MEDIA EXPERT

Summary of Experience

CEDRIC MORRIS | GRAPHIC DESIGNER

mary of Experience

WILL CLINE | VISUAL ANIMATOR, VIDEO PRODUCER

‘Summary of Experience

CEDRIC MORRIS | GRAPHIC DESIGNER
CHERRY BLOSSOM TEN MILE RUN 2014 BRANDING.

CHALLENGE:

PRONG 3: GENERAL AUDIENCE MESSAGING

ORIP's SBIR/STTS

HTML EMAIL SAMPLE

KEY STAFF WILL CLINE | VIDEO ANIMATION EXPERT

MARC CAPOSINO | PROJECT MANAGER/CREATIVE DIRECTOR

BRIAN LOEBIG | SOCIAL MEDIA EXPERT

‘Summary of Experience

‘CEDRIC MORRIS | GRAPHIC DESIGNER

ary of Experience

WILL CLINE | VISUAL ANIMATOR, VIDEO PRODUCER

‘Summary of Experience

arranging proposals and
graphics for govermment RFPs,

August 30, 2016

Embryo Awareness
Among OB-GYNs §

TORFP: 16-233-S0L-00689

Submitted By:

LeMont E. Joyner, W.S.PH., President/CEQ
Contract Specialist 8101 Sandy Spring Road, Third Floor
Program Support Center
U.S. Department o Health and Human Services
PSC Acquisition Managment Services
7700 Wisconsin Avenue, Room 93500
Bethesda D 20814
Zipora Chepkoil@psc.hhs.gov

Price/Business Volume

August 18, 2016

Corporation for National and Community Service

CNCS 2017 justice
AmeriCorps Meeting

Solicitation Number: CNSHQ16T0049

Submitted By: Submitted To:

LeMont E. Joyner, M.S.PH. President/CEQ Waryne Brooks & Jesse Garca
8101 Sandy Spring Road, Third Floor Office of Procurement Services
Laurel, MD 20707 Corporation for National and Community Service
(301) 957-3040
lioyner@ayainc.com
wwwalyaine.com

Washington DC 20525

Volume I: Technical Quote



WILL POWER - NON PROFIT

dventures in Living. Lessons for Li

13 YEARS

GOLD SPONSORS

Aaron Straus & Lillie Straus Foundation

C . "
§ #Extenor-ﬁng_lg_s
SILVER SPONSORS

Kim & John Snedden

(@) ILL M b5 casen pesmaneas

A Tri-StateStone’ § cours 7Y
AN 3 Building Supply InC. wxim e
Ellen & Adam Spiegel ~ Caroline & Jack Daggitt

Grif & Alix Johnson Phyllis & Barry Caldwell
Kristen & Steve Best

SPONSORS

Total Administrative Services Corporation

Spilled Mirk

Betsy Garside & Stephen Warren
Ellen & Adam Goozh
Amanda & Evan Farber
Barbara & Lanny Moldauer
Mutual of OmahalTim Detwiler

As a communications printed materials for non-profit

professional, | have experience organizations. One notable project

creating and developing was working with a client who

AWRRENESS§
STEWRRISHP

dready had a well-established
orand. | used that foundation
to create additional marketing

will-lead.org

wildeac arg

CULTURAL
RWARENESS &
RPPRECIATION

LEADERSHIP &
SELF-EMPOWERMENT

CRITICAL LIFE S¥LLS
DEVELOPMENT
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materials, such as banners for
networking events, and a poster
for an anniversary celebration,



FINANCIAL CAMPAIGNS
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AS a communications industry, | have experience in mediums. My portfolio includes  my ability to create cohesive
professional with a strong creating and executing marketing  a variety of projects, such as the  campaigns across both printed
pbackground in the financial campaigns across different above examples, that showcase  and digital media.



AL GAR FGU
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Alzar

Better Barking.for Yo Life

orpu SIS Wl DEToW the average 316 Paca Street » Cumberland, MD 21502
card s rate, espec\a\ly the average rewards card’s rate. Plus, we don 't 100 Bishop Murphy Dr. « Frostburg, MD 21532
sock you with an annual fee.

HOW TO APPLY L
If you don't have our card yet, apply for L]
one today at www.algarfcu.org/applicat.htm.

Only Al-Gar Federal Credit Union members -}
&+

are eligible. Information on
our membership eligibility
requirements is available at
301-722-5446 and
800-750-1070.

AREA FOR LABEL

*APR = annual percentage rate
(O] Federally Insured by NCUA

r \ v T
on anew or used car or truck “ _99 /0 WPk e
through Al-Gar FCU . . =
- 0.99% APR'

We'll steer you to the savings with rates as low as

0.99% APR! GAP 0"’” 329
- GAP Insurance is only $299. 9
Heaven forbid you get into an accident, but if you do— 2
don't worry— we've got you covered. With Gap Insurance for only
$299, you'll be back on the road in no time.

No Matter What Lane You're in We Have a Loan for You. With our
low rates and flexible terms you'll know you are coming to the right
place. Al-Gar FCU.

As a graphic designer, | have clients. One notable project was a  needs of U.S. Postal Senvice
experience creating visually obilboard design for ALGAR FCU,  employees, which was specifically
impactiul outdoor advertising for a credit union serving the financial  created for a local branch.

B.CD,
A=T00s, B=650-699, C=600-649, D=550-599, and E=300-549.
Rate applies tonew loans only.
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HOYA FGU

Hova FEDERAL
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Hoya Federnl Credin Union

Meets All Daily
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As a graphic designer, |
have experience working
with Hoya Federal Credit

Union, a member-owned,

Hova Federal Credit Union

Meetzg All Daily
Financial Requirements
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AND YOU'LL BE ENTERED 10 WIN A KINDLE FIRE HIDY.

 NOTAMEMBER? OPEN AN ACCOUNT TODAY]

with Visions Ink, | have

nad the opportunity

to modermize an old
campaign, create a summer

not-for-profit financial
institution serving the
Georgetown University
community. While working
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CREDIT UNION MORTGAGE ASSOGIATION

pEDIT UMION
CiﬂEcRm%GE

aAE T o

i 1 Need a Murtgage Loan?
Purchase or Refinance with Us!

Marketing

of mortgage options,

e including;
* Flxed-rate mordgages
= Adjustable-rate
mortgages :
. o FHA and VA loans =

AS a communications with Credit Union that is localy owned serves customers
professional, | have Mortgage, a full-service  and headguartered in throughout the United
experience working mortgage company Fairfax, Virginia, and States.

Purchasing or Reduce the Hassle of
Refinancing a Home? the Mortgage Process
ey by usig our

CREDIT UNION
MORTGAGE.

You're just 3 easy steps away
from great rates, discounted loan
fees, i l

a
and a rebate at closing!”

Online Tools and
Applications

Need a Mortgage Loan?

We've got you covered.

nvenient online
r refinance with

gram powered by CU Realty
lable through CU Title.

800-231-8855,

or visit us online at www.CUmortgage.net.
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